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© Copyright ILAC 2010 
 
ILAC encourages the authorised reproduction of this publication, or parts thereof, by organisations 
wishing to use such material for areas related to education, standardisation, accreditation, good 
conformity assessment practice or other purposes relevant to ILAC’s area of expertise or endeavour. 
 
Organisations seeking permission to reproduce material from this publication must contact the ILAC 
Secretariat in writing or via electronic means such as email. 
 
The request for permission must clearly detail: 
 

1) the part thereof, for which permission is sought; 
2) where the reproduced material will appear and what it will be used for; 
3) whether the document containing the material will be distributed commercially, where it 

will be distributed or sold, and what quantities will be involved; 
4) any other background information that may assist ILAC to grant permission. 
 

ILAC reserves the right to refuse permission without disclosing the reasons for such refusal. 
 
The document in which the reproduced material appears must contain a statement acknowledging the 
ILAC contribution to the document. 
 
Permission to reproduce this material only extends as far as detailed in the original request. Any 
variation to the stated use of the material must be notified in advance in writing for additional 
permission. 
 
ILAC shall not be held liable for any use of its material in another document. 
 
Any breach of the above permission to reproduce or any unauthorised use of this material is strictly 
prohibited and may result in legal action. 
 
To obtain permission or for further assistance, please contact:  
 
The ILAC Secretariat 
PO Box 7507 
Silverwater NSW 2128 
Australia 
Fax: +61 2 9736 8373 
Email: ilac@nata.com.au 
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PREAMBLE 
 
On occasions, the ILAC Secretariat receives requests from the membership and others for permission 
to use the ILAC logo (as opposed to the ILAC–MRA Mark) for a variety of purposes.  Typical 
examples include: 
 

�  Use by ILAC members, who may or may not be signatories to the Arrangement, for use 
in their own promotion or on stationery.  These form the bulk of the requests. 

 
�  Use by conference organisers for events that involve, or are sponsored by, ILAC. 

 
�  Use by ILAC MoU partners in their work, for example when making a reference to the 

MoU with ILAC. 
 
In recognition of the concern that misuse of the ILAC logo might, among other things, incorrectly 
imply achievement and recognition of ILAC MRA signatory status and undermine the value of the 
MRA Mark, this document establishes rules for the use of the ILAC logo. 
 
This document also establishes rules for the use of the ILAC logo when incorporated into the ILAC 
Tagline. 
 

1. THE LOGO AND TAGLINE 
 

1.1 The ILAC logo is as shown below: 
 
 
 

 
 
 
 
 
 
 
 
 
 
  Black version   Blue version 
 

The ILAC logo can be used on its own, as shown above, without the words of the Tagline.  
 

This document does not provide guidance or rules for the use of the ILAC-MRA Mark, for 
which separate rules apply. 
 
The ILAC logo is registered as a trademark. 
 
Note: The ILAC logo is not the ILAC MRA Mark. 
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1.2 The ILAC Tagline 
 

The ILAC logo is incorporated into and is a fundamental part of the design of the ILAC 
Tagline that is, the ILAC Tagline may only be used in conjunction with the ILAC logo. 
The ILAC Tagline is shown below: 
 
 
 
 
 
 
 
 
 

 Black version    Blue version 
 
 
 The rules for the use of the ILAC tagline are the same as for the logo alone, as detailed  

in the following clauses.  Therefore, where reference to the ILAC logo is made this also  
applies to the ILAC Tagline. 
 

2. GENERAL RULES 
 
The following may use the ILAC logo in connection with official ILAC business without the 
need to specifically request permission to do so: 
 
i) The ILAC Secretariat 
 
ii)  Members of the ILAC Executive Committee 
 
iii)  Chairs and Secretaries of official ILAC committees and working groups (a list of these 

will be maintained by the ILAC Secretariat) 
 
All other potential users of the ILAC logo must make a request in writing to the ILAC 
Secretariat, setting out the details of the proposed use, and receive permission from the ILAC 
Secretariat before using the ILAC logo. 
 

2.1 Use by ILAC Members 
 
Subject to permission to use the logo being gained from the ILAC Secretariat: 
 
i) ILAC Full Members and ILAC Regional Cooperation Bodies may use the ILAC 

logo only for specific promotion of ILAC.  When doing so, they must also exhibit 
their own logo and not use the ILAC logo alone.  Any suspension or termination 
of ILAC MRA signatory or regional cooperation status revokes any permission 
previously given. 

 
ii)  Where an ILAC Member states on its website or in its publications that it is a 

member of ILAC, it shall state the type of membership (Full, Associate, Affiliate 
etc) but is not permitted to use the ILAC logo in association with this statement. 
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iii)  Where the ILAC logo is used on an ILAC document translated from English into 
another language, the document must contain a statement to acknowledge that the 
English version of the document shall be the definitive version. 
 

iv) The ILAC Tagline itself must remain in English.  Refer to Section 2.5. 
 

2.2 Use by Non-ILAC Members 
 
The ILAC logo may only be used by non-ILAC members if permission has been 
specifically granted by the ILAC Secretary following a submission in writing that 
includes the details of the intended use. 
 

2.3 Criteria for Granting Permission to use the ILAC Logo 
 
The ILAC Secretariat will consider applications to use the ILAC logo based upon the 
following principles: 
 
i) Its use must be in support of a specific ILAC related event or promotion (jointly 

organised or otherwise). 
 
ii)  It must not be used in a situation that is likely to damage or diminish the ILAC 

reputation. 
 
iii)  It must not be misleading. 

 
iv) The use of the logo must not in any way imply that a product, service (such as 

training) or person is covered by accreditation.   The logo may be used in training 
material by ILAC members for the purpose of providing information about ILAC 
and the Arrangement. The logo may only be used in promotional material 
associated with training when that training is organised by or on behalf of ILAC. 

 
v) The use of the logo is restricted to the person or body applying to use it and this 

permission can not be assigned to any other person or body. 
 

2.4 General Summary of Permissible Use Within ILAC 
 
 ILAC 

Secretariat 
ILAC 

Executive 
Members in 
connection 
with official 

ILAC 
business 

ILAC 
Committee 
Secretaries 

ILAC Full 
Members and 

ILAC Recognised 
Regional 

Cooperation 
Bodies 

ILAC Non-
Recognised 
Regional 

Cooperation 
Bodies, Associates, 
Affiliates, National 

Coordination 
Bodies, & 

Stakeholder 
Members 

Business 
cards Yes Yes No No No 

Letterhead & 
continuation 
sheets for 
ILAC 
business 

Yes Yes Yes No No 
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Fax cover 
sheet Yes Yes Yes No No 

ILAC 
publications Yes 

Not 
applicable 

Not 
applicable 

Not  
applicable 

Not  
applicable 

ILAC pop-
up banner Yes Yes Yes Yes 

Ask for specific 
permission 

Other 
promotional 
banners 

Yes 
Not 

applicable 

Ask for 
specific 

permission 

Ask for specific 
permission 

Not  
applicable 

Newsletters Yes 
Not 

applicable 
Not 

applicable 
Ask for specific 

permission 
Ask for specific 

permission 

PowerPoint 
presentation 
materials 

Yes Yes Yes Yes 
Ask for specific 

permission 

Press 
releases Yes Yes Yes Yes 

Ask for specific 
permission 

Promotional 
gifts and 
products 

Yes No No No No 

Websites Yes No No Yes No 

 

2.5 Reproduction Rules 
 
2.5.1 The following rules apply when the logo is used: 

 
i) The logo must always be used in its original, designed proportions. The 

logo must not be distorted, compressed or stretched in any way. 
 
ii)  The logo must not appear in a size that renders the ILAC name 

unreadable. 
 
iii)  The logo must not normally be reproduced smaller than 20mm across 

without the express permission from the ILAC Secretariat. 
 
iv) The logo must only be used in its normal horizontal orientation.  It must 

not be rotated. 
 

v) In addition to i) – iv) above, for use of the tagline the words of the 
tagline must not be translated, must remain on the right of the logo and 
in the same proportions as shown in 1.2. 

 
2.5.2 ILAC is involved in many jointly sponsored conferences.  These meeting 

announcements and programs may require the names and logos of numerous 
entities. The ILAC logo, when possible, should be of equal size with other 
logos being used in the same publicity media, but clearly separated.  The logo 
must be clearly separated from the names of commercial 
organisations/companies. 

 
2.5.3 The typeface is custom-designed artwork. As a result, a “similar” typeface 

must not be substituted for the letters within the logo or the words used in the 
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tagline.  Always use the complete logo as shown in this document for all logo 
application requirements. 

 
2.5.4 The logo must always be used on a background that will not impede 

readability. 
 
2.5.5 The logo may be reproduced in black and white or in colour provided the 

approved colours are used: 
 
 
Mono: 100% Black  
   
Colour: Process (CMYK): C100 M56 Y0 K0 
 Pantone (PMS): 293C (Blue) 
 Website (RGB): R0 G0 B229 

 
Embossed, relief, or die-stamped versions are allowable. 
 

2.5.6 To ensure high-quality reproduction, it is critical to use camera-ready artwork. 
The ILAC logo and Tagline are available electronically from the ILAC 
Secretariat and will be provided upon receipt of a written request and following 
confirmation that the purpose of its intended use meets the rules outlined in this 
document. Do not use photocopies of logos from other documents. 

 


